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Collaboration starts
with good communication
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Drive Our Science
Understand Needs 
to
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UNDERSTAND CUSTOMERS’NEEDS

• Sales reps
• Marketing Specialists
• Food Chain Team

DuPont’s frontline interface
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Who’s our customer? 

Advanced Seed 
Genetics

The Food Value Chain

Better Crop 
Protection

Animal health 
Solutions

Food Safety 
Testing

Enhanced Soy 
Products

Packaging 
Solutions

Better Nutrition 
and Health

AG
INPUTS

AG 
PRODUCTION

HARVEST &
DELIVERY

STORAGE &
TRANSPORT

GRAIN HANDLING 
& PROCESSING

MANUFACTURING 
& DISTRIBUTION

CONSUMERS
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UNDERSTAND NEEDS FROM THE MARKET
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THE ROLE OF MARKETING

UNDERSTAND 
NEEDS

PROCESS
IDEAS

DELIVER 
SOLUTIONS

MULTIPLY

SHARE TARGET
AWARE

…and this is the 
ROLE OF COMMUNICATION
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Everything changes...
...way to communicate too!
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MARKET TREND
• 1.620.000 farms
• 61.000 farms «informatized»
• 29.010 farms have a website or internet page
• 10.888 farms have an e‐commerce activity

How the farmers get informations?

50% direct contact or peer to peer «word of mouth»

30% Internet
9% paper (magazines)

How the farmers count on Internet?
85% of the interviewee think that Internet is an important tool

Which source  on the web……

1° Company Website 
2° Database and search enginee 
3° Others website 
4° Forum on line 

Fonte: Dati Censimento Agricoltura 2010
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The                        way!

• Technical language
• Data supported
• Stewardship driven

• Segmented
• Customer values’ driven
• Emotional

How do we communicate?
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F2F visit

Meeting

Call/SMS

Magazine 
advertising/ 
Promotional 
material

Customers
Website

The current situation requires a lot of personal approaches and effort to reach 
our customers. Many more opportunities via a digital approach. 

TODAY NEW TOOLS

APP

database

Email marketing
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Paper 
& Digit
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digital brochures

I Panos

Digital literature supported by multi‐media contents for 
personal computer and tablets
• Interviews
• Animated clips
• Voice‐ assisted trials results
• ………

Virtual journey into the field with 
interviews, pictures, videos and 
even more on your iPad or iPhone
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• Decision supporting tool
• Advisory
• Library

A comprehensive hub or technical discussion
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Global
Food
Security
Index

We’ve created the first

to enable collaborative
action against the problem.
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Collaboration

Building Trust,
Sharing Progress
Realizing Collaboration:

Strong relationships with regulators
Developing the next generation of agricultural leaders
Delivering solutions throughout the value chain
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Thank you for your attention!

1DuPont thanks Luigi Sannino (CRA‐CAT, Unità di ricerca per le colture alternative al tabacco, Scafati) 
and Bruno Espinosa (Dipartimento di Agraria, Università di Napoli ‘Federico II’, Portici) for providing 
their permission to reproduce the pictures included in the presentation. 


